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2019 McWhirter Conference review

This review is based on the comments and ideas coming out of the student survey. 
The survey was conducted by the McWhirter Foundation (Australia) for the inaugural 
conference held at the University of Melbourne on July 11th and 12th. 

Overview 

• When the students were asked about what they were hoping to get out of the 
conference: 
‣ 73% said they were looking to lean more about the topic 
‣ 64% said they wanted to meet other like-minded students 
‣ 40% said they were interested in learning more about university life 

These numbers strongly underpin the conference’s ambitions. 

• Although the majority of students were satisfied with the pre-conference 
communications, it’s clear there’s room for improvement - especially with regard to 
some specific areas of information 

The need to engage through social media is a priority for next year’s event. 

• Although a high percentage of students felt the conference was well organised, 
areas for improvement include: 

- Providing more information leading up to the conference 
- Speakers with more diverse points of view 
- Efficiencies with structure to ensure less waiting around 
- Providing more food and drink during the day 
- Information about dress codes 
- Information about what equipment to bring. 

• With 64% of students saying they were likely, or more likely, to choose to apply to 
the University as a result of having spent time on the campus, the conference is a 
valuable marketing tool for the University 

• High numbers of students had a positive experience in terms of feeling able to 
express their views and listening to others. 

• 100% of the students came away from the conference more determined to speak out 
about issues that concerned them. 

• The net promoter score for the conference was 96% 

PS. It’s important to note that the survey was largely seeking quantitively based information. This 
provides some challenges when trying to make any qualitative assessments. 
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Survey review 

• The conference’s communications 

‣ 98% were satisfied or very satisfied with the information provided prior to the 
conference. 2% were dissatisfied  

‣ 91% thought they were given enough information. The remaining 9% felt they 
needed more information 

‣ Examples of information which were felt to be missing included: 
- Details about locations (ArtsWest and University College) 
- Dress codes 
- What equipment to bring 

Although this information was provided to the schools and the students, it’s clear 
improvements need to be made. 

• Conference organisation 

When asked how well the conference was organised, on average: 
‣ 96% thought it was either somewhat organised, very organised or extremely well 

organised 
‣ The remaining 4% either thought it was not very organised or chose to say “other” 

Suggestions about areas for improvement include: 
- Providing more information leading up to the conference 
- Speakers with more diverse points of view 
- Efficiencies with structure to ensure less waiting around 
- Providing more food and drink during the day 
- Information about dress codes 
- What equipment to bring. 

• University College 

‣ 91% were satisfied or very satisfied with their experience at University College. 
The remaining 9% were neither satisfied nor dissatisfied  

‣ 86% were satisfied or very satisfied with the formal dinner. 9% were neither 
satisfied nor dissatisfied and the remaining 5% were moderately dissatisfied. Some 
of the dissatisfaction may have come from students who felt they didn’t really 
know what was required (refer to the previous item). There were also a few 
comments about the College’s presentation during the pre-dinner drinks being too 
long and poorly organised 

More clarity with the pre-conference information and a re-think about the College 
presentation should help build on the overall high satisfaction rates. 

• The length of the conference 

‣ 51% said the conference was about the right length  
‣ 47% said it was either too short or much too short 

It may be worth considering reviewing the conference length although budgetary 
restraints would make this challenging in the short term. 

• The opportunity to express a point of view 

On average: 

‣ 63% felt they always had adequate opportunity to express their views and that 
their views were respected  

‣ 31% felt they usually had adequate opportunity to express their views and that 
their views were respected 

A good indicator that the syndicate group/syndicate leader system works well. 
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• Sharing views and listening to others 

When asked if the conference increased confidence in expressing views publicly 
and a deeper respect for the views of others, on average: 

‣ 67% said a lot or a great deal 

‣ 15% said a little or a moderate amount 

A good indicator that the Foundations’ goals are being met. 

• Engaging in public service 

‣ 58% were either more likely or very likely to consider engaging with some sort of 
public service  

‣ 42% were either unlikely or neither likely nor unlikely 

An indicator that the Foundations’ ambition’s are being met. 

• Net promoter score 

When asked if they would recommend the conference to other students, friends and 
colleagues, on average:  
‣ 96% said they were either likely or very likely to do so 
‣ 4% said they were neither likely nor unlikely 

This represents a strong endorsement of the students’ experience and the 
conference aims. 

• Social media 

When asked about preferred social media channels, the average first preferences 
were:  
‣ Instagram 65% 
‣ Facebook 39% 
‣ Snapchat 22% 

When 1st, 2nd, 3rd and 4th preferences are considered, there’s a fairly even spread 
between Facebook, Instagram and Snapchat. 

There were also a number of comments about the lack of social media before, 
during and after the conference. We will appoint someone to manage our social 
media channels for next year’s event. 

• Overall conference rating 

‣ 100% rated the conference as either good (2%), very good (42%) or excellent (56%) 


